
The menace of the chains, a discussion of chain store distribution and its serious 

menace to the manufacturer, whose business success depends on his finding and 

keeping a market for his product. 

Millis advertising company, Indianapolis.  
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SUMMARY 
This book depicts chain stores as "powerful, aggressive and ruthless selling 

organizations." In Chicago alone, chain groceries grew from fifty to twelve hundred 

within a period of ten years. Nationwide, drugstores grew from twenty-five to two 

thousand from 1900 to 1923. Because of their advantageous locations, pricing, and 

management and distribution practices, this work claims, chain stores have taken up 

65 percent of the retail market. To survive, manufacturers must rely on advertising, 

quality, and service to sell products directly to consumers, foster consumer brand 

preferences, and create consumer demand, thereby returning chain stores to their 

former position as intermediaries in the retail economy. 
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